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Monetary Economics (JMECS1)
1.(a). Summarize the Friedman’s Reformulated Quantity Theory.
(Or)

(b). Recall the major functions of money multiplier with examples.

2.(a). Illustrate the importance of Narasimhan Committee report.
(Or)

(b). Elaborately discuss the role of central bank in India.

Industrial Economics (JMEC53)
1.(a). Distinguish between industrial efficiency and economic efficiency.
(Or)
(b). Discuss the major challenges in enforcing the MRTP — Act.

2.(a). Enlighten the types of industrial clusters in India.
(Or)

(b). Describe the major benefits of special economic zone.



Environmental Economics (JMEC54)
1. (a). List out the components of sustainable development goals with examples.
(Or)

(b). Elaborately discuss the exhaustible resources. Give few examples.

2. (a). Interpret the causes of Carbon Foot Print.
(Or)

(b). Convince the various issues of command and control approach.

Gender Economics (JEECS2)
1. (a). Categorize the different types of Ecofeminism with examples.
(Or)

(b). Ilustrate the invisibility of working women at work place.

2. (a). Classify the components of labour market and solve the difficulties of labour market.
(Or)

(b). Elucidate the role of gender budgeting and its implications.

FISCAL ECONOMICS (JMECS2)

1. a) Nature, Scope, Objectives and Instruments of fiscal economics. (or)

b) Principle of Maximum Social advantage theory.
2. a) Principles of public debt management .(or)

b) Appraisal of FRBM Act 2004.

TAMIL NADU ECONOMY (JEECS51)

1. a) Demography and Occupational Patterns of Tamilnadu.(or)

b) Defects and remedial measures of agricultural finance.



2.  a) Industrial Financial Institutions of Tamilnadu.. (or)

b) Poverty Alleviation and Unemployment Programmes in Tamilnadu.

ADVERTISING (JNECS51)

1.  a) Features, Types and Importance of advertising (or)
b) Advantages and Disadvantages of advertising media.
2. a) Merits & Demerits of outdoor and indoor advertising.(or)

b) Significance and Limitations of print advertising.



